Adobe Illustrator
Adobe Photoshop
Adobe InDesign
QuarkXPress
Freehand
Microsoft Office

Working Knowledge:
Flash/Dreamweaver
HTML/CSS

Detail oriented
Conceptual ability
Adaptable

Self starter

Very organized

Spanish
Basic French

MARUJIMENEZ
design&graphics

MaryAnn |iménez contact@marujimenez.com
201.281.4128 www.marujimenez.com

2013 CURRICULUM VITAE

Graphic Designer Communication Design

WSL Strategic Retail Bachelor of Fine Arts

New York, NY Parsons The New School for Design
New York, NY

Responsible for design updates and production of various

publications and selling materials for website and print Communication Design

along with working with PowerPoint presentations and Associate in Applied Science, Cum Laude

other weekly InDesign reports. Altos De Chavén School of Design

La Romana, DR
Designer & Art Director
Expreso Medios Magazine, SICRD
Santo Domingo, DR

Developed visual language for magazine group, along Editorial Design with Paula Scher
with designing final concept issue. As member of the and Seymour Chwast | Altos de Chavén
design team, managed and helped with the development School of Design [ SP 05 ]

of all graphic needs.

Visual Art Teacher
St. Michael’s School

Santo Domingo, D.R. “Parsons Senior Thesis Exhibition”
Chelsea Art Museum

Creative teaching of basic art and design skills. New York, NY

Freelance Designer “Chavoneros 2005”

Omnimedia, S.A. Casa Chavén Gallery

Santo Domingo, DR Santo Domingo, DR

Advertising and production for Mujer Unica Magazine.

Creative Marketing Coordinator
Ben Sherman Clothing, Inc. Employee of the Year 2008
New York, NY Ben Sherman U.S. Clothing Inc.

Scholarship 2005 . 2007
Design and production of advertising, postcards, invita- Bachelor of Fine Arts
tions, web banners and other brand material for events Parsons The New School for Design
and promotions.

Cum Laude 2003 . 2005
Art Direction for window displays nationwide. Designed Associate in Applied Science
seasonal ‘Gift with Purchase’ and ‘Giveaways’ items for Altos de Chavon School of Design
U.S. and Global use.

Collaborated with external company to build a strong

and unified look for the Company’s U.S. website. Worked

in conjunction with the U.K. Creative team to carry out Lengua Magazine (Art)
identity language nationwide and maintain the Brand Chivo Issue, Jan. 2009
Concept while translating ideas for U.S. market. & Por Pipa Issue, May 2009



